PoOpyM CTPAXOBbIX MHHOBALMM 2020

HOBbBIE MPUBBIYKWU. HOBbIE MPOAYKTbl. HOBbIE TEXHOAOTUMN.

1] | Muxaua CadppaH
Trs | www.MichaelSafran.ru



http://www.michaelsafran.ru/
http://www.michaelsafran.ru/

KAKOYEBbLIE BbIBOADI

¢ Kpm3nc M3MEHMA XMIHEHHbIE MPUOPUTETHI AKOAEM U
NPUBUA MM HOBbIE MOTPEOUTEALCKME MPUBbIYKM

«  HoBble MPMBbIYKM KACAKOTCS KOK MOMOBPETEHMI HOBbIX
MPOAYKTOB M CEPBUCOB, TOK M KOHAAOB, YEPE3 KOTOPbIE
NPOUCXOAUT MPUOBPETEHNE M MOAb3OBAHUE

«  KOMMNAHWK, KOTOPbLIE MO CTEYEHMIO ODCTOITEALCTB NAM
OCO3HOHHO COOTBETCTBYIOT HOBbIM OXMAQHUAM
KAMEHTOB, MMEIOT AYYLLIME LLIAHCHI HA BbI)KMBAHME U
AOQAbHENLLIMM POCT

« CTpaxoBas OTPACAb — OAHA U3 HOMDOAEE
TPAHCAOOPMMUPYIOLLIMXCH OTPACAEM

© Michael Safran




3 KAIOYEBbIX M3IMEHEHMS

CoOCTBEHHOE 3A0POBbLE U PUHAHCOBASA HECTAOUABHOCTDb HoBble NPUBBLIMKKU CTAAU HACTbIO
3A0POBbE DAM3KMX (doakTMyeCKas AU OXMACEMAOS) HALUEW MOBCEAHEBHOM XM3HU
CTAHOBUTCH OCHOBHbIM JOOPMUPYET HOBbIE
NPUOPUTETOM NOTPEOUTEABCKME MOAEAMU
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410 BOC OECNOKOUT OOAbLLIE BCETO B CBA3M C NAHAEMMEN KOPOHABUMPYCAS

(BO3, 31 masg, 1931 yeaosek, fepmaHmg, Beankobputanms, CLLA)

fepmaHua BennkobputaHusa CLLA

310p0BbE MOEN CEMbY 63% 69% 67%
JKOHOMMUYECKasA CTabUAbHOCTb B MOE CTpaHe 57% 57% 62%
Moé cobCcTBEHHOE 34,0p0Bbe 51% 47% 49%
Moé d1HaHCOBOE COCTOAHME 36% 38% 45%
340p0oBbe MOMX poauTenei \ NoKuUAbIX 48% o 13%
DOACTBEHHUKOB
OTCyTCTBME NPOAOBONLCTBMA B MarasmHax 12% 18% 33%
MonuTnyeckan cTabunbHOCTb 24% 21% 35%
Moé MeHTaNbHOe 34,0p0Bbe 24% 35% 27%
Mos paboTa 20% 27% 25%
Becnopsaaku v MapoaépcTso 11% 8% 15%
[lpyroe 3% 3% 4%

2 1% 2%

3aTpyAHAOCb OTBETUTH

© Michael Safran https://www.statista.com/statistics/1107986/main-worries-and-concerns-about-the-covid-19-corona-pandemic/
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KpaTtkme BbIBOAbI MCCAEAOBOHMM

« 3000Ta O CBOEM 3A0POBLE M 3A0POBLE CBOMX OAM3KMX BbIXOAUT
HO NepPBbiM MAAH. [lpuyem, 3TA TPEeBOra He ocAabeBaert, a,
HAOOOPOT, YCMAMBAETCH, MOCKOAbKY B HEKOTOPbIX CTPAHOX

HAYUMHAIOTCA «BTOPbIE BOAHB) COVID 19

o  AIOAM MPEANOYUTAIOT M3DErTaATh MACCOBOIO CKOMAEHUA AIOAEM U

MECT, B KOTOPbIX HE CODAIOAQETCH COLUMAABHAS AMCTAHLLAS

* BuW3HECHl, HE TPAHCAMPYIOLLIME KAMEHTY «Mbl 3000TMAMCS O

BALLIEM 3A0POBbLEY, TEPAOT KAMEHTOB
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 YeM AOAbLLE AAMTCSH KPU3MUC, TEM DOAbLLE AIOAM OMACAIOTCS 30 CBOIO

JOUHAHCOBYIO CTABUABHOCTb

* HecMOoTps HO BO3BPALLEHME DKOHOMMYECKOM AEATEABHOCTM BO MHOTMX
CTPAHOX 0e3pabotmua  ocTaeTca Bblicokon (B UM3pamae ¢ 3.2%

NOAHSAQCH AO 27% HA MMKE WU OMYCTUAQCH MOKA A0 20%)

 M3-30 PMHAHCOBbLIX OFPAHMYEHUMN UAM  M3-3Q

McKmsey&Company

Global surveys of cor

OMNACEHMM B OTHOLLUEHMM 3A0POBbA, TPAOMK B
PUTEMAOBBIX TOYKAX, PECTOPAHAX M T, ocTtaertcy

HMN3KMM

https://www.mckinsey.com/business-functions/marketing-and-sales/our-

insights/global-surveys-of-consumer-sentiment-during-the-coronavirus-crisis#
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Workers at risk by sector
Share in global employment by industry and risk level

M High risk Medium risk M Low risk

OKOAO
300 MUAAMOHOB
AOAEM MOTEPIIOT

paboTy, boaee
1.8 MApPA.
NOCTPOAQIOT
COUHAHCOBO

B[B]C]

US and Germany unemployment rates
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S MPMUBbIYEK, KOTOPbIE OCTAHYTCA C HOMM HOAOATO

YAAAEHHBIE pabota/ pa3BaeyeHms / BCTPEYM. ..

OHAAWMH nokynku

How COVID-19 will
permanently change
consumer behavior

F”‘-Ch’n{"? consumer behaviors | 7
influence the future of the CPG industry §

HE MOXUMAEM pyku / HE TPOTAEM pyskmn | ==

N36eraem CKOMAEHMM Atoael

ABEPEN, KHOMKM BAHKOMATOB...

AESNHPULINPYEM NOCTOAHHO PYKM

https://www.accenture.com/ acnmedia/PDF-123/Accenture-COVID19-Pulse-Survey-Research-PoV.pdf
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The home takes on a _
completely new dimension
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Re-opening the World
Lite after COVID-19  Jie

post covip, the home of the future wiu be..

ullﬂ‘w? Kft.\on- f «‘:j‘ '.
= LY LIFE AFTER

COVID-19

Allianz @) Partners

Pait XammoHg, (y4eHbii, pyTypucT)

Allianz () Partners

https://www.allianzcare.com/content/dam/onemarketing/azcare/allianzcare/en/docs/Allianz-
Partners-Life-After-COVID-Report.pdf
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OCHOBHbIE BbIBOAbI

e Y OOABLLUMHCTBA KAMEHTOB M3MEHMAMCH MPUOPUTETHI BLIOOPA

* HOBAQY OLLEHKA KAMEHTCKOrO OnbITa BA3MpyeTCs HA:

« Be3onacHOCTU AAS 3A0POBbLI TOBAPA MAM YCAYTHU MAM BO3SMOXKXHOCTU
NOAYYEHMS TOBAPA / YCAYTU HO BE30MACHOM TEPPUTOPUM (AOMA, PIAOM C
AOMOM)

* [MBKOCTH NPHMoBPETEHMI TOBAPRA MAM YCAYTU (BO3MOXHOCTU AETKOIO
AP AHTUPOBAHHOIO OTKA3Q)

*  Yyete KOMMNAHUAMM [/ ODPEHAOMU HECTADOUABHOCTM OMHAHCOBOTO
NOAOXEHUA KAMEHTO

*  BUPTYAQABHOCTM TOBAPA / YCAYTU (MOKYMKA, MHADOPMALIMA, CEPBUC)

« 30 BpemMia KOPAHTMHA Y KAMEHTOB BO3HUKAKW HOBbIE MPOUBbIYKM

© Michael Safran
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BBIT (BOAOBbIM BHYTPEHHMIM MPOAYKT) 19 BEAYLLIMX SKOHOMMUK MMPA

26.8

TPAH.S

«CtommocTtbe)y COVID 19 B OAMKAULLIME S5 AET, KOHCEHCYC NPOrHo3,
MHCTUTYT OLLEHKU TAODAABHbBIX PUCKOB, KEMOPUAXKCKUMN YHUBEPCUTET

https://www.weforum.org/agenda/2020/05/coronavirus-covid19-pandemic-econamy-money-depression-recession/
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KAKOYEBbIE BbI3OBbI

CtpaxoBasa oTpac/sb Kutaa B «  CHWMXeHME POAU OU3IMYECKOTO KOHTAKTA (MOKYMKA
MOCTKOPOHAaBMPYCHOM MUpPE MOAMCOB CTPAXOBAHMS XM3HU, YPEFYAUPOBAHME

yObITKOB)

>
accenture

How the insurance
industry in Greater
China canreact

post-pandemic

* [loBblLLUEHME 3ADFEKTMBHOCTHU ONEPALLIMOHHbIX

MOAEAEN

* Pa3pab®oTKa HOBbIX MPOAYKTOB C Y4ETOM HOBbIX

MNOTPEOUTEABCKMX MHCOMTOB

COVID-19: What to do Now, What to do Next

Anpenb 2020

« Pa3paboTtka ctparermm «Puaxmtaay (PhyDigital —

Physical / Digital)

© Michael Safran



Covid-19 1 cTpaxoBaHME

OT1ver MHCTUTYTA OLLEHKUN FAOOOAbHbIX INSURANCE L()SS @Eﬁ&%‘ﬁ?ﬁé’ﬁ Risk Studies
PUNCKOB KGN\6DI/IA.>KCKOI'O YHUBEPLCHUTETA |
Covid-19 is a clash event causing losses across many

lines of insurance.

EXPLORE THE COVID-19 AND
CAMBRIDGE BUSINESS RISK
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COVID-19 BUSINESS RISK ANALYSIS
PLATFORM
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[19Tb HOBbIX TOYEK POCTA AAS KOMMAHUM

1

HyBCTBO
YBEPEHHOCTU

* Bospar aeHer 3a
HEMCIMOAb3OBAHHbIE
TOBAPSbI / CEPBUCHI

* Bo3moxHOCTb
BO3BPATA MOYTU
AOBOro ToBapPa

*  YBEPEHHOCTHL B

MHAOOPMALMM U T.A.

2

BUPTYQABHOCTb

KayecTBEHHbIM AOCTYN B
OHAQMH

[loOAHOLLEHHbIE
BUPTYQAAbHbIE PELLEHMS (B
AOTMOAHEHUE K

OO MAAMH pELLEHUIM)
OMHUKAHAABHOCTb
(rMBKOCTb B COMETAHMM
KQHOAOB MPOACX /
OBCAY>XXMBAHMS 1 T.A.)
Co3aaHme
AOMOAHUTEABHOM
LLEHHOCTM B OHAQIMH

3

be3sonacHoe
OKpPY>XeHue

BesonacHblie
NPOCTPAHCTBA AAS
KAMEHTOB (3A0POBbE,
SMOLMK, NPOLLECCHI)
2MnNaTtms
Coumnaamsams
B3OMMOAEMNCTBMS
(KAMEHTBI C
KAMEHTAMM)

A

Mo AOM — MOH
KPEMOCTb

AOM 1 BAMXKHEE
OKPY>XEHME — HOBAS
MPMBbIYKA

BupTtyaAbHOs paboTta /
PCA3BAEYEHMI — OOAbLLIE
BPEMEHM AOMA

2 dEKTUBHOE BPEMS ,
NPOBEAEHHOE AOMA —
CYLLLECTBEHHO BbILLIE,
4em ObIAO PAHbLLIE

5

HoBble
LLEHHOCTM

3HAYMMOE YBEAMYEHME
POAM CEMbBU 1 BAMIKMX
boaee Tpe3soe
OTHOLLIEHME K
BO3MOXKHOCTSAM
rocyAQpCTBQ
OLwyLeHme «KOAHOM
OeAbl), COAMKEHUE
AOAEMN

OuuyLieHme
30BMCUMOCTU OT
NPUPOAHbBIX OAKTOPOB,
COUMAAbHOS
OTBETCTBEHHOCTb

© Michael Safran



Liber
Mutu‘fay :

Personal Auto Customer Relief Refund

and of June.

2 NN & A
https://www.ahip.org/health-insurance-providers-
respond-to-coronavirus-covid-19/

YO CTUYHbIM BO3BPAT MOEMMU KAMEHTAM
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https://switch.harel-group.co.il/

OnanaTta CTPaxoBKM NO
CTpaxoBaA KOMMNaHMA

OnNAQTA MO O

KWNOMETPAXKY, NU3pan/ibCcKan
Xapenb

OAKTY MCINOABb3OBUHMA




GOVIDH8: customer and digitization n
Insurance

COVID-19 might be the catalyst for innovation in insurance,
unlocking greater levels of customer experience and
personalization.

https://home.kpmg/xx/en/home/insig
hts/2020/03/do-insurers-have-covid-
19-covered.html

https://losalamosreporter.co
m/2020/06/04 /state-
announces-online-health-
insurance-screening-tool/

MAOKCUMAOABHAOS AMAXKNTAOAMIALLNG



ver the phone, via email and
online platforms and digita

https://www.stuff.co.nz/business/business-top-stories/121923556/insurance-company-iag-
propose-to-close-all-53-ami-stores

boAee yAODHO4 1 Be30nNacHAs cpeAd



INSURANCE

Helping you prepare for times
of uncertainty is at the heart
of what we do.

OMOLMOHAABHAS KOMMYHMKALLMNA
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